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A sample of the table format
Table 1: Model for paper
	Variables
	Observations
	Mean
	Median 
	Maximum
	Minimum

	ROA
	-
	-
	-
	-
	-

	OPM
	-
	-
	-
	-
	-

	CR
	-
	-
	-
	-
	-

	Asset Turnover
	-
	-
	-
	-
	-

	Gearing
	-
	-
	-
	-
	-

	Total
	-
	-
	-
	-
	-
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Figure 1. Model for paper
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