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1. Introduction 
Articles should be between 6000 and 9000 words in length. This includes all text, for example, the structured abstract, references, all text in tables, and figures and appendices. Any manuscript you submit to this conference should be original. Please use this template for your full paper submission. Article files should be provided in Microsoft Word format. Paragraphs alignment format is justified. Font Times New Roman, size 12 the manuscript. Line spacing option 1.0.

The introduction should be brief and must state clearly the question that you tried to answer in the study. The introduction must not include a review of the literature. Only cite those references that are essential to justify your purposed study.
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To lead the reader to this point, it is necessary to review the relevant literature briefly.
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Figure 1: Sample Conceptual Framework


All Figures (e.g., models, charts, and diagrams) should be of clear quality, in black and white and numbered consecutively.

[bookmark: _Toc463381567]3. Method

How was this problem studied.

4. Findings
Discuss what was found.

Table 1: Sample 1
	Criteria
	Category
	Number
	Percentage

	Gender
	Male
	149
	49%

	
	Female
	153
	51%

	Age Group
	25-29
	120
	40%

	
	30-34
	77
	25%

	
	35-39
	48
	16%

	
	40-44
	18
	6%

	
	45-49
	24
	8%

	
	50-54
	15
	5%

	Education Level
	Undergraduate
	145
	48%

	
	Master
	125
	41%

	
	PhD
	32
	11%



Tables should be typed and included as part of the manuscript. They should not be submitted as graphic elements. Supply succinct and clear captions for all tables, figures and plates. Ensure that any superscripts or asterisks are shown next to the relevant items and have corresponding explanations displayed as footnotes to the table, figure or plate.

[bookmark: _Toc463381580]5. Discussion

Include your discussion here. Discuss what do the findings mean.

6. Conclusion
Include your conclusion here.
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